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Global Internet user
trends & insights

As of Jan 2016 , Research by Weare.Social
Credits : https://www.techinasia.com/talk/digital-2016-data-trends-insights
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GLOBAL DIGITAL SNAPSHOT

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS
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7.395 3.419 2.307 3.790 1.968
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INTERNET USE BY COUNTRY

MNATIONAL INTERNET PENETRATION FI GURES
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MOBILE’S SHARE OF WEB TRAFFIC

PERCENTAGE OF ALL GLOBAL WERB PAGES SERVED TO MOBILE PHONES IN JANUARY OF EACH YEAR
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" ACTIVE M-COMMERCE SHOPPERS
PERCENTAGE OF THE POPULATION WHO BOUGHT SOMETHING ONLU NE VIA A PHONE INTHE PAST MONTH [SURVEY-BASED]
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Thailand Internet user =————
trends & insights I

As of Jan 2016 , Research by Weare.Social
Credits : https://www.techinasia.com/talk/digital-2016-data-trends-insights
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GROWTH IN THE GROWTH IN THE GROWTH IN THE GROWTH IN THE NUMBER
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USE THE USE THE INTERNET USE THE INTERNET USE THE INTERNET
INTERNET AT LEAST ONCE AT LEAST ONCE LESS THAN ONCE
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Facebook + Line = Thailand SNS
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PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE PERCENTAGE OF THE

POPULATION USING POPULATION WATCHING  POPULATION PLAYING OF THE POPULATION POPULATION USING
MOBILE MESSENGERS VIDEOS ONMOBILE GAMES ON MOBILE USING MOBILE BANKING  MOBILE MAP SERVICES
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Who is GEN-C
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The C

Generation

THEY CONTROL THEIR

|i‘-'eﬂ work G play u
it eve SMART

They have CREATIVE mind

They are simple and CASUAL

EVERYWHERE CONNMNECTED

Mobile godgets, whether smortphones

The YOUTUBERS

Gan f..:- T-:I-:n.::';l?wlphn m
80% 67%
with smariphone !E wiafch YouTube on

AR
or tablets, are an ntegral port of their lives

90%-— 80% 1A

OF THEM SLEEP MEXT ~ NEVER LEAYE THEIR HOME

TO SMARTPHONE WITH THEIR DEVICES

watch YouTube e A T i
19% & K16 weitogfor somtbing 0® 74% B¢1 55% BN
While multi-tasking or someons GO OMLMNE WITH SEARCH OMN THEIR

with another device

j |H) |=] -

THEIR SMARTPHOME = SMARTPHOME EVERYDAY

When GEN C use their phone

while watching TV while lying in bed  in the bathroom

while commuting  while waiting for
(traveling) something
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1st C : Connection
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2nd C : Convenience
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2™ C : Convenience
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Super Market on Hands
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COD Cash on Delivery
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1.Free shipping N
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3rd C : Creation
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3" C : Creation
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4th C : Curation
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4™ C : Curation
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5th C : Community

waGinssunzou “n1sagidunsu” 1a:n1ssouYavRNlAIUBUBDUIKTaU AU
fwaiv Group KSanguciv<iuuulanaaulad nnAuAAYD:TNGY Group Line,

Group Facebook, 5U°] Webboard Aduinuieluds:inflng Webboard ikous:infilng
Avlyfasiigon....Pantip.com

®@Rakuten
TARAD.com



5" C : Community
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Mobile Application
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Google Form
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Fall camping trip!

Join us on our annwal gel-aay

What is your name?

Are you interested in joining us for a camping trip in October?
Date is 5t TBD

O Yes
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O
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Fall camping trip!
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Where do you want to camp this trip?
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Fall camping trip!
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What is your name?
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for a camping trip in October?
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D Yes
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Where do you want to camp?

Curry Village (10)
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Sasquatch Buddies
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Coming of Sharing economy

EVOLUTION

The Shanng [ d by companies seeking to find an easy way to share goods. It's now a
multi-faceted -:I !,I' at touches on nearly every aspe

Mot simply sharing goods or services, but rnther fxpertise.
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Cfferng: Rent
! Founded: 1995

for jobs
1 personals, Tor sale and
+ wanted items, resumes and
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Airbnb TaskRabbit Uber Udermny
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